As event professionals,
we thrive behind the
scenes—but sometimes,
we get caught in the
action! Enjoy these rare
behind-the-scenes snaps
of me at work!

My favorite part of being an Event Producer is
seeing attendees genuinely excited about the
activations and experiences that | have curated for
them.

For the past 12 years, | have specialized in the
tech, cloud security, and gaming industries,
planning hundreds of events ranging from: internal
meetings, sales kickoffs, press and media days,
Incentive trips, user conferences, and
tradeshows—both as a show organizer and an
exhibitor.

Through this portfoli o,
snapshot of my career, highlighting my passion for
events, production and tech as well as the

mi |l estones | 've achieve



Events

A diverse range of events I've produced, each with significant challenges, and
how | successfully navigated them.



Launch of “Code Vein” with American Red Cross
Collaboration outside of TwitchCon

PURPOSE To celebrate the launch of aAAA game, Code Vein, in San Diego with over 6.5k visitors.

SUMMARY Roughly 30 days prior, the prodwitchCon oWwhit e alai
perfectly with the date of the game release. However we could not get an agreement with the show organizers for
the vision we had for proper engagements and activations.

THE PIVOTWe secured an outdoor space for our event, obtaining the necessary permits to create a 3,500 sq. ft.
pop-up activation. With only 8 hours overnight to set up, we constructed a massive tent featuring 12 playable
stations, a "Beat the Boss" area, a 12x16 stage, and a 500 sq. ft. space for the American Red Cross to host a two
day blood drive. The launch event was a resounding success, featuring a fully themed environment, cosplayers, a
livestream, a keynote from the producers, wrapped cars and an ambulance, and a celebratory party to conclude
the event. Activating in a public space drew four times the traffic we would have expected within a traditional
conference setting.

KEY LEARNINGSWith the right approach, a vision can be brought to life despite the hurdles that stand in the
way.

SERVICES PROVIDED:
Pop-up Tent Activation Playable Stations Livestream
Evening EvenGiveaways Registration



User Conference @ Austin, TX

PURPOSE To gather industry users, partners and internal experts for 2.5 days of keynotes, breakout sessions,
trainings and expo in the ldentity Security industry.

SUMMARY For over 6 months, we planned for an event with a total capacity of 250 attendees. Our client did not
want to shut down registrations to continue to drive anticipation. Two weeks prior to the event, event registration
doubled from our initial plan.

THE PIVOT:As registrations began to surge, | worked with the venue to secure additional meeting space and
explored seating adjustments with the AV team to maximize capacity. We repurposed the meals room into theater
space, adding 5,000 square feet, and relocated activations to the foyer. | also coordinated with neighboring hotels
for extra rooms and set clear milestones for client decisions to adapt based on budget, space, and availability.

KEY LEARNINGSAIlways establish a backup plan with the hotel to handle unexpected attendance surges or low
turnouts at public events. Collaborating with key partners to assess all available options ensures a seamless pivot
when adjustments are needed.

SERVICES PROVIDED:

Event Management Sponsorships Client Relationship Event Budget

Venue Management Registration Marketo Integration Housing and Transportation
On-Site Execution Post-Event Wrap and Insights



Awards Dinner @ Dallas, TX

PURPOSECel ebrating the c¢cloud security company’'s top
from US, APAC and Japan.

SUMMARY Initially the venue was going to take care of all the AV including the running of our presentation,
upon arrival their tech was a no show.

THE PIVOTI stepped in to run the presentation as well as show call the program. Since | did not anticipate
having to run the deck, my team and | had to pivot roles and come up with a communication platform. With my
experience in digital shows, | suggested a pivot for the team to all join Discord so that we could communicate for
which speaker was next and who the winner would be. The show continued smoothly without attendees sensing
any hiccups.

KEYLEARNING SStayingcurious, being techrsavvy, and experimenting with different presentation tools and
platforms, such as OBS andStreamlabs, has helped me remain agile in finding solutions in a pinch.

SERVICES PROVIDED:
AV Production On-Site Execution Problem Management Powerpoint Creation
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PURPOSEDBringing together video game publishers to be face to face with global Game Stop Managers to train
and excite them for upcoming game releases.

SUMMARY This was BANDAI NAMCO's first elevated programming that required seamlessly switching between
PC, PS5, presentations, and videos, which initially raised some concerns about execution. However, all 18
segments ran smoothly without a hitch. With each repeated show, | gave the AV team more creative freedom to
enhance the lighting, aligning it with the orscreen effects. Both the BANDAI NAMCO team and GameStop
attendees were impressed by the upgrade from previous years, as it provided a more immersive experience
beyond simply watching presentations.

KEY LEARNINGPartnering with a trusted team instills confidence in clients and speakers, allowing them to rely

on your expertise and focus entirely on their content.

SERVICES PROVIDED:
AV Production On-Site Execution Speaker Management ROS Show Caller



Sales Kick Off @ Jacksonville, FL

PURPOSEBr i nging the client’s worldwide sales organiza
to align for their upcoming fiscal year, product roadmap and goals.

SUMMARY The client was in the middle of their search for a new CRO so they did not have a leader to
spearhead the event. This made it difficult for the key planner to get speakers, themes and topics aligned. Due to
delays, there was little to no prerehearsals or review of content/presentation and speaker engagements prior to
being onsite. Many of the speakers finished up their presentation during rehearsals with many delivering the

morning of their segment.

THE PIVOTBeing involved in orsite adjustments and conversations for unprepared speakers allowed me to
bridge the gap with the AV production team, ensuring they knew what to expect. | provided creative support for
videos and presentations to prevent lastminute handoffs, giving the team time to test everything before doors
opened. From the attendees' perspective, the show ran smoothly without any hurdles, even as we continued
refining it in real time.

SERVICES PROVIDED:
AV Production Vendor Management ROS Creation
Speaker Management Content Management Stage Manager



Investor Day @ New York Stock Exchange

PURPOSECI| i ent s annual i nvestor day t o showcase new g
planning window at the historic New York Stock Exchange (NYSE).

SUMMARY The venue did not have a traditional freight elevator, so all planning was centered around the ability
to load into standard size elevators and only from 6 PM12 AM on Friday night due to limitations from the
building. The client also wanted to create a mock of their brick and mortar store live at NYSE using amnetv

local exhibit house. | was tasked with being able to deliver a tradeshow quality storefront to transform 2 of the
spaces at the NYSE while maintaining a budget of $150,000.

KEY LEARNINGSI: made sure that the exhibit house partner | worked with was very aware of my limited budget
from the very start and would consistently request a review of the budget as we continued to create new
We envision a world where every person ‘ renderings. If we were every nearing going over budget, | quickly would +#aj this to the client to let them know

‘can achieve their full potential

e their request could hinder our budget.

with care delivered in their own home.

SERVICES PROVIDED:
Exhibit House Management Budget Management Graphic Management
Merchandising Partnerships




President’s Club (Incentive Trip) @ Anguilla

PURPOSE Tocelebrate the top sales leaders in the cloud security industry client.

SUMMARY When planning international events, we often rely on venue recommendations. For an event in the

Cari bbean, rain was expected but trackable. A “rain
setup per usual. However, just as the event began, dark clouds rolled in, followed by a-dbnute downpour with

no assistance from the venue.

THE PIVOTMy team quickly propped up beach umbrellas, gathered extra umbrellas from hotel rooms, and
distributed them to attendees. | directed everyone to a nearby closed restaurant, where the catering team
salvaged food and grilled quick meals. When the hotel finally checked on us, they admitted prioritizing another
group and leaving us stranded. We received major discounts and refunds for the evening and future catering.

KEY LEARNINGA rain backup plan that can be activated within 15 minutes of a downpour is essential. While it
may add $15,000 to the budget, this quick investment can be the key to saving an event.




Mobile Apps

Standalone apps I've developed by whitéabeling platforms like Cvent and
Grandstand Apps.



Sales Kick Off Event Mobile App —
Cvent Standalone

PURPOSE : Access to personalized schedules and session engagements for the Annual Sales
Kick off.

HIGHLIGHTS :
\ ﬂetSkOpe A Timing was constantly evolving while even on -site, so having access to a mobile app
EYaR 8KO allowed everyone to see the updates in their calendar as well as sending push
notifications
ATAAT AAANADRANr 7"teB MAT Adrt dr Ayan At Ndgae AAAGWN

mobile app conversations

MOMENT

A Included engagement touchpoints from live polling, Q&A, surveys as well as supporting
documentation for sessions.
A Worked with Legal, Security and IT for Apple Developer Account creation

SERVICES PROVIDED:
178 Sessions 70 Speakers 99 Live Polling Gamification
Live Leaderboard Custom App in Apple/Google Stores

Participants: 498
Average Engagement Score: 2,779
Actions Completed: 39,844, involving asking a question/polls, sharing photos, providing

event feedback, session surveys, live chat features



PURPOSE : To provide attendees visiting the BANDAI NAMCO booth atin -person events
with more details of the engagements available, information on games, access to email list
and digital store.

HIGHLIGHTS :

A Able to track attendees interest in IPs

A Conversions to email sign ups or pre -orders

A Provided cross functional team access for exposure to attendees (CRM, eCommerce,

Welcome to PAX East! SOCial)
o 7 10 ?Iav ACE COMBAT 7: SKIES UNKNOWN ,,,
Vidohs bkl

Play: BLESS UNLEASHED

DN GOt 204 SERVICES PROVIDED:

Play: RAD
e Surveys Gamification eCommerce Graphics

Play: The Dark Pictures: Man of Medan »,

Apple/Google Play Store

BLESS UNLEASHED: Speed Demon
Challenge Winner!

Discover® Card Tekken 7 Showdown

Active Users: +1.9k in Los Angeles, New York and Seattle

RAD Panel &

Total App Page Views: +7.3k, Activities at Events, Show Floor Map, Game Page: Code Vein
O Click Through to eCommerce site: +1.6k

Claimed Giveaways:  +1k, giveaways for attendees that downloaded the app and claimed in
person at the booth



Digital Assets

Graphi cs, Li vestreams/ Webi nars and VI
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Sample of Livestreams, Webinars and

#ATyOKaISOUITIMeFY25

It takes a Village: Tied Together Marketing (TTM)

* Cynthia Beckham — Owner and Event Strategist and Creator

* Lindsay Wolf — Event Producer: Housing, Catering,
Communications, Logistics

« Courtney Meiers — Event Producer: Evening Events, Breakouts,
Logistics

« Chrisia Perez — Main Stage Producer: AV

* Mo Lawrence — On-Site Coordinator: Registration and Wellness
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Product Release

Hybrid Events I've Produced

Strive for Greatness
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Bill Miksich
Head of People

Jason Lyman
Chief Marketing Officer

BANDAINAMCOUS

Community Livestream Live from Expo Floor



Sample of Client Videos I've Produced
(Hyperllnked)

Dell Security:
Il Peak Performance 2015

W August 30 - September 2 .
Las Vegas, NV 2
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Event Location Reveal Marketing Material
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Sales Kick Off 2025
January 21 - 24

) Nashville, TN

Main Stage Opening Video CSR/Team Building Activity Event Announcement



https://vimeo.com/949343882/ff6f4a841c?share=copy
https://vimeo.com/928523534/1c800d00b4?share=copy
https://vimeo.com/300902909/b146ce3224?share=copy
https://vimeo.com/300902909/b146ce3224?share=copy
https://vimeo.com/300905040/30ecdb35b8?share=copy
https://vimeo.com/1007838414/8f5405140e?share=copy

Cvent Samples

Event Registration Platform
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® AXONIUS Home About v Agenda v Adaptin Action AXONIUS Home About \ Agenda \ Adaptin Action Register Now

AXONIUS ADAPT &

Gilley's | Dallas;Texas | March 20 | 9:00 AM* 6:30 PM

SPEAKERS

AXONIUS ADAPTS AXONIUSADAPTS

Axonius Adapt is our inaugural must-attend conference for Security, IT, and SP EAKERS
Risk professionals collectively working towards a more resilient cyber reality

Adapt to The Future jThis tsnt yoUty plcalicomorte eventgits where ~ where teams have full actionability over their distributed technology
big ideas, bold strategies, and fun collide. Axonius , 3 3 3
Of c bersecurit i 3 W’,l a t Is footprint, feel prepared for just about anything, and have time to work on
Y y Adapt is the must-attend conference for Security, making measurableImprovements. 6: o ‘
_— IT, and Risk professionals collectively working AXOI‘I i us X ‘S ‘v’
Get Ready to ‘ towards a more resilient cyber future - where At Adapt, you'll explore new technologies, hear real-world customer stories, )
k PLYy P g
I ! teams have full actionability over their distributed d and get actionable insights on how to shift your cybersecurity from reactive to Adam Mikeal Amir Ofek Avidor Bartov Dean Sysman Ivan Dwyer

Take Action! technoloav.foBthene tas d for lust about A a pt? g R .g i 4 y Y i Chief Information Chief Executive Officer Co-Founder and Chief Co-Founder and Chief Senior Product
echnologySaRipIveEEseT prepared for just abou proactive. Expect a mix of dynamic keynote sessions, hands on learning, Security Officer AxoniusX Product Officer Executive Officer Marketing Strategist
anything, and have time to work on making meaningful networking opportunities, paired with a dose of Texas-sized Texas A&M Axonius Axonius Axonius

University

measurable improvements. hospitality.

View Profile View Profile View Profile View Profile View Profile

Why Attend
~
Be part of the biggest gathering of Axonius enthusiasts and intrigued newcomers ready to dive in & y
Come curious, leave inspired. Whether you're swapping ideas with industry leaders or \
enjoying the lively, iconic vibe of Gilley’s, this event promises
7 - to be anything but your typical corporate gathering. Come to James Flores Joe Diamond Kerry Schuster Lenny Zeltser Liz Morton
5 . 8 Senior Product Chief Marketing Officer Senior Director of Chief Information Field Chief Information
I m % vy learn about the latest innovations in cybersecurity, stay for Marketing Manager Avonilus Corporate IT Security Oficer Security Officer
=0 . = the experience, and leave with an actionable plan on how to Axonius Axonius Axonius Axonius
Keynotes Breakout Sessions Networking Expo Hub turn asset intelligence into intelligent action,
Hear the latest industry Tap into new products See the newest [ View Profile ] e MWt ewEDte [ view Profile ]
trends and product and hands-on learning solutions from leading
updates. with Axonius experts. companies pat i I
with Axonius. Don’t miss this chance to learn, connect, and have some fun -
Dallas style!
Register Now




CYBERSPARX Event Summary Agenda Logistics FAQ Register Now

CYBERSPARX

WHERE CYBERSECURITY VISIONARIES MEET

HOSTED BY

& cyberstarts
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Custom Cvent Web Pages
Partial Branding

CYBERSPARX Event Summary Logistics FAQ Register Now

CYBERSPARX

Agenda at a Glance - We're on the brink of something new.

CYBERSPARX Event Summary Agenda Logistics FAQ Register Now

CYBERSPARX

Tvavel Information

Where is CYBERSPARX?
W South Beach is located at 2201 Collins Ave, Miami Beach, FL 33139 on Monday, March 31 - Tuesday, April 2, 2025.

Are hotel accommodations provided?
Yes, hotel room cost will be covered by CYBERSPARX. If you would like to extend your stay at your own expense, please
indicate during registration. A member of the Concierge Team will confirm rates and availability with you.

Airline Tickets
You are responsible for booking your own airline tickets for CYBERSPARX. Please book your tickets according to the
start and end times listed for the program.

Airports
There are two airport options:

Miami International Airport (MIA)
T miles about 19 minute drive

FortL y ional Airport (FLL)
221 miles about 1-hour and 15 minute drive

Transportation
You are responsible for your ground transfer to and from CYBERSPARX . Uber and Lyft are encouraged.

Passport:
International travelers must have a valid passport to enter Miami. Your passport must be valid for at least six months
following the date of entry.

Visas:

Please note it is the traveler's responsibility to make sure that they have all necessary visas, any needed vaccinations,
and entry requirements fulfilled before travel. This includes connection points on your trip. This is a good site to check
those requirements. Otherwise, travelers can work with a visa specialist local to them.
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‘ou're invited to Netskope FY25 Sales Kickoff!

Hello Netskopers!
Join us on February 20 - 23, 2024 at the Omni Dallas!

The event will be packed with exciting content, high-impact Netskope
solutions training, and plenty of networking opportunities.

* Sales Kickoff will begin at 3:30 PM CT on Tuesday, February 20th

« Sales Kickoff will conclude at 12:00 PM CT on Friday, February 23rd.
Click | for travel details.
Deadline to register and book flights: November 27, 2023

Your Next Steps
« Book your flight through
with the Net
o Arival Time
» Japan: February 19
* APAC: February 19
« NAM: February 20 arrive to hotel no later than 3 PM
* Speakers: please reference your invitation email

(formerly TripActions) in accordance
foli and T&F L

o Departure Times
» NAM/APAC/JAPAN depart the hotel no earlier than 12 PM CT
on Friday, February 23

= Awesome Women of Netskope (AWON) depart the hotel no
earlier than 1:15 PM CT on Friday, February 23

The hotel is located in central Dallas being closely accessible
o both DFW and DAL airports.

Address: 555 S Lamar St, Dallas, TX

Quick Links

Register By Clicking Below

ST

Book Your Flight on Navan

Have Questions?

s K O

Omni Dallas

Netskope will provide hotel rooms at the Omni Dallas for the nights of February 20,
21,and 22, 2024

« If you would like to extend your stay at the Omni Dallas at your own expense,
please indicate your preferred dates at registration.
All extensions are subject to availability. Upon successful registration, you will
receive a confirmation email reflecting the standard dates of the event
The Net ) will be in touch with further information on
final rates and availabilty for any extension requests.
Al attendees will be required to place a credit card on file at check in for
incidentals.

Check-In: 4:00 PM local time

When you arrive to the Omni Dallas, please check in. If your room is available prior
0 4:00 PM local time, you will be checked in. If not, you will be able to check your
bags, and the front desk team will call you once your room is ready.

Check-Out: is at 11:00 AM
You will need to check out prior to attending the Friday sessions

OWKN THE
MOMENT
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Deadlines

Q: What is the deadline to register?
A: Monday, November 27, 2023

Q: What is the deadline to book my flight?
A: Monday, November 27, 2023

Q: What time do | need to arrive to the venue?

A: You should plan to arrive at the hotel no later than 3:00 PM on Tuesday, February 20th.

Q: What time can | depart the hotel for the airport?

A: You may depart the hotel any time after 12:00 PM on Friday, February 23rd.

Housing

Q: Where is the Omni Dallas located?

A: The Omni Dallas is located in downtown Dallas at 555 S Lamar St., Dallas, TX 75202

Q: Omni Dallas is in which time zone?

A: Dallas is in the Central Time Zone.

Q: Are hotel accommodations provided?

A. Netskope will provide hotel rooms at the Omni Dallas for the nights of February 20, 21, and 22, 2024



Event Photos

Samples of Events | ’ve Produced






Gaming Events
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